


Contains private information

DIGITAL . . . DATA?



ANALOGUE . . . HUMAN EXPERIENCE?



‘PERSONALISED’ EXPERIENCE

SHOPPING
. . . LOCATION
. . . BUYING TRENDS
. . . FRIENDS//BIRTHDAYS
. . . FACIAL RECOGNITION

SEARCH ENGINES
. . . LOCATION
. . . POLITICAL INTERESTS
. . . TREND ANALYSIS

BANKING
. . . IDENTITY INFO
. . . SPENDING PROFILE
. . . SHOPPING TRENDS

MAPS
. . . CAR ROUTES
. . . SPEED – WALKING/DRIVING
. . . CONTACTS NEARBY



HUMAN DATA COLLECTOR: LIGHT

• Vitamin D

• Circadian rhythm

• Heart rate

• Sleep quality

• Concentration

Light is a external trigger for a wide variety 
of biological responses.  Our brain registers 
light as data about the external 
environment.   

Office workers who sit near windows in offices have, on average, 46 more 
minutes sleep per night than colleagues without a window. 
(I.Cheung, 2013)



HUMAN DATA COLLECTOR: SOCIAL INTERACTION

Interaction is valuable for the development 
of social relationships responds to a human 
need for belonging. 

INTIMATE
PERSONAL

SOCIAL

PUBLIC

<0.5m
1.2m

3.7m

7.6m

Strong informal social networks can reduce stress 
in the workplace. Increasing opportunities for 
interaction lead to a 6% reduction in measured 
stress.
(Health, Wellbeing and Productivity in offices, WGBC 2014)

E.T. Hall (1963)





Contains private information























Contains private information
































